THE MOTHERHOOD REPORTS

79 0/ OF MOMS SHARE ONLINE BECAUSE THEY WERE MOVED
0' BY WHAT THEY READ OR SAW AND WANTED TO HELP.

What platforms do moms use the most throughout the day?
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52" OF MOMS SAID THEY USE SOCIAL MEDIA TO INFLUENCE OTHERS
070 SUPPORT THE CHARITIES AND CAUSES THEY SUPPORT.

What platforms do moms use to support charities and causes?
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1
! ‘- ,' Moms spread the word about the causes that move them.
\ Y/ They spend with their hearts when products benefit

causes they care about most - children and each other.
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‘ about causes and charities with their
have purchased a product because there family and friends offline.

Was a cause involved.
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