APARENTINSILVERSPRING.COM
and APARENTINAMERICA.COM

Whit contarit do you (ool your
READERS FIND MOST VALUABLE?

66 | have always tried to
provide key information
to readers before they
need it. My sites are not
meant to serve as personal
journals, but as online
resources to others. 99
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What are your thoughts on working with a brand
on multiple occasions (vs. one-off programs)?

INFLUENGER = READER

“l have found that the deeper the relationship
| have with a brand that | trust, the better the
content and benefits for the readers.

——— EVERYONE WINS.” ——
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My 2016 holiday predictions:
“Travel and experiences as gifts
vs. a slew of toys.”
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“When | began

blogging in 2008,

engagement
happened in
the comments.”

2008
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“...and Facebook in 2010-2012. Now
(2016) | am having great interactions
and engagement via Instagram.”

2010-2012 2016

“You can’t do it for the money, and

the money will not magically pour
just because you started a website.
You have to do it for the passion of
online communication, and your love
of the community and the process.”

“WHAT ADVICE WOULD YOU GIV
T0 SOMEONE THINKING OF STARTING A BLOG?
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“l enjoy the free spirit and
creativity of Snapchat. It’s a
breath of fresh air to not have
everything staged, perfected
and analytics-ized to death!”

“Facebook Live has completely
removed the click-over ... and
is engaging its massive
audience seamlessly.”

THE MOTHERHOOD®




