
T H E  F I V E  T R E N D S  T H A T
S H A P E D  I N F L U E N C E R
M A R K E T I N G  I N  2 0 2 0

Social's Getting Reel 

Inf luencers are
invest igat ing the brands

they work with on a
deeper level   -  l ike those
who support  diversity and

inclusion,  social  just ice
issues and more.   

"One and done” doesn't
always resonate;  longer-
term brand partnerships

can al low for better
success.
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70% of inf luencers f ind
Facebook & Instagram

most effect ive for
promoting giveaways,  
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After the pandemic hit ,  i t
was less about perfect ion
and more about real  l i fe .
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While Instagram Reels
gain tract ion,  more than

1/3 of inf luencers say
they have started to use
TikTok more frequently .
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