Social's Getting Reel

THE FIVE TRENDS THAT
SHAPED INFLUENCER
MARKETING IN 2020
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Influencers are
investigating the brands

Family Still

Reigns they work with on a
deeper level - like those
70% of influencers find | who support diversity and
Facebook & Instagram inclusion, social justice
most effective for issues and more.

promoting giveaways,

Short + Sweet
Video

Long-Term

Partnerships

While Instagram Reels
gain traction, more than
1/3 of influencers say
they have started to use
TikTok more frequently.

Prevail

"One and done” doesn't
always resonate; longer-
term brand partnerships

can allow for better p
success.

Perfecet's Out,
Real Is In

After the pandemic hit, it
was less about perfection
and more about real life.
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